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Global Paid For Circulation Over Time
Q2 2010 – Q4 2021

Global Print Circulation Global Digital Circulation Total Paid For Circulation
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FEBRUARY 2022 DIGITAL AND PRINT UPDATE

Weekday & Weekend Circulation
February 2022

Source: * ABC quoted number; **Internal Circulation Figures

Weekday Weekend Mon-Sat Avg

UK 59,606* 110,447* 68,080*

CEMEA 27,494** 45,809** 30,547**

US 26,828** 36,170** 28,385**

ASIA 11,086** 19,381** 12,469**

Global 125,015** 211,808** 139,480*
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Source: Chartio data reporting

Visitors by Region
Month by Region, January - December 2021
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Source: FT Global Reader Survey 2020
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2020 Readership Profile

£234k
average income

£250k+ £50k-

£250k+

Up to

£50k

77% 59%

21% 80%

41% 47%

62% 43% 31%

50 82% 18%

are working 

adults

Have budget 

responsibilities

are 

millionaires
are international 

business travellers*

Company size*

Senior positions*

Demographics 
19%

14%

50%

In SME’s 

(1-250 employees

In large companies

(1000 employees)

Business 

Decision Makers

Senior 

Management

C-suite

average age Male Female
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2020 Global Reader Survey - Demographics By Region 
Profile by region UK Americas CEMEA APAC ALL

Gender: Male 80% 84% 83% 81% 82%

Female 20% 16% 17% 19% 18%

Age: Avg. Age: 51.1 49.8 51.9 47.8 50.4

% Millennials (1981-1996) 19% 17% 18% 24% 19%

Household Income: £250K+/€300K+ /US$ 325K+ 14% 26% 15% 24% 19%

Avg. HH Income GBP £183K US$ 386K €237K US$ 378K US$ 306K

Avg. HHI Working  GBP £249K US$ 410K €249K US$ 389K US$ 329K

Net Worth: £1M+/€1.5M+/US$2M+ 22% 25% 15% 22% 21%

Avg. Net Worth excl. Main residence GBP £1.6M US$ 3.1M €1.7M US$ 3.0M US$ 2.4M

Avg. Net Worth incl. Main residence GBP £2.3M US$ 3.6M €2.2M US$ 3.8M US$ 3.2M

Working status: Full or part-time 71% 76% 79% 84% 77%

Seniority: C-Suite 30% 32% 32% 32% 31%

Senior Management 40% 43% 44% 46% 43%

BDMs 57% 61% 64% 66% 62%

Tech Decision Maker 23% 24% 21% 23% 23%

Company size: Small company (1-250) 44% 41% 41% 35% 41%

Large company (1,000+) 44% 48% 47% 53% 47%

International company 75% 70% 82% 82% 77%

Source: FT Global Reader Survey 2020



Video Options



FT Vertical Mobile



Example creatives

http://drive.google.com/file/d/1gCu9IFuLPlvB37wUtceG5Id_rtKZEcuJ/view
http://drive.google.com/file/d/1Fyn0r254nquwjtpG7HNICiLI6ZDVRY4P/view
http://drive.google.com/file/d/1Fyn0r254nquwjtpG7HNICiLI6ZDVRY4P/view


+21% uplift on lower funnel brand objectives.

Graph source: Brand Metrics control vs exposed brand uplift study

Mobile Marketing Association Cognitive research 2019 source: MMA.com

+21% brand uplift 

on lower funnel 

Consideration, 

Preference and 

Action Intent

metics

A key advertiser trialled the Vertical 

Mobile format as part of their Q3 

Marketing campaign. The advertiser

stated two 2 KPIs:

1)To drive traffic to the advertiser 

homepage.

2)To be perceived as market leaders 

within their industry sector.

The campaign recorded a CTR of 0.35% and

achieved uplift against lower funnel brand

objectives, including a 25% uplift in 

Preference.

Cognitive recognition of advertising is at least 4 

times faster on Mobile than Desktop, taking less 

than ½ a second to trigger a reaction (MMA 2019).

Vertical Mobile achieves an average In-View

time of 6 seconds, giving an extended time to

deliver brand messaging.

https://www.mmaglobal.com/news/mobile-marketing-association-reveal-brands-need-first-second-strategy


FT Outstream



Financial Times | Outstream Video | 2020

How does it works?
The adverts are lazy loaded and run within an

ft.com article page.

Videos only play when 50% of the loaded ad 

is in view, as per IAB standards.

We can accept videos up to 15 seconds long

for ft.com, FT App and FT Adviser.

The video starts playing when the viewport is 

over the creative with sound off by default.



Outstream video is sold on a 

standard CPM basis and across our 

full range of audience targeting 

capabilities: FT Readers, Context, 

Behavioural & Demographic.

Advertisers can reach their target 

audience, in association with a 

trustworthy brand, within a safe 

environment and against relevant 

content by using this highly engaging 

advertising format

Reporting tracks video starts, quartile 

and full completion rates, average 

video play length, viewability, screen 

real estate and CTR*.

*Reporting:

CTR- Google ad manager

Viewability and dwell time-Moat

Completion rates- associated vendor

Click through rate

0.25%
56% increased engagement on a

standard MPU

Completion rate

36%
(average 15 second video)

Screen real estate

30%
25% more than standard MPU on 

mobile

Viewability

80%
11% more than a standard MPU 

on mobile

Financial Times | Outstream Video | 2020
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aman.dogra@ft.com


